STOKVELS

By Julia Baker
S&R Content Manager

he number of South Africans who belong to

stokvels is increasing amid market volatility,
says Andrew Lukhele, Chairman, Stokvel Historian
and founder of the National Stokvel Association
of South Africa (NASASA).

NASASA is a self-regulatory

organisation authorised by the
South African Reserve Bank in
terms of Government Notice
404 in Gazette 35368, 25 May
2012 — to promote personal
and group development, to
pool funds with a common
purpose and outcome.

Andrew Lkhele

K The all-round saving scheme
has been valued at over R50 billion
per annum and has become increasingly
popular among South Africans. Over
810 000 stokvels have been registered
on the NASASA database. Al

Thandi Mkhabela, Chairlady of Save Act, from
Johannesburg had a tendency of spending money
easily.

Mkhabela experienced financial progress when
she established a savings club with 16 other female
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members. Monthly contributions range from
R100 to R500, and the group, grants three-month
loans to its members at a 10% monthly interest
rate. At the end of each year, they divide the
accumulated funds among themselves.

The 34-year-old mother of four has successfully
cleared her debts and is currently making plans to
expand her home in a township near Johannesburg,
all without ever having to work with a bank.

“Every month we use money for many things
that are not necessary,” Mkhabela said, adding that
now, with the support of the group, she has found
it much easier to achieve her goals.

' The rise In stokvel popularity
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Financial pressures
According to Moonstone
Information Refinery ...

K€ South Africans
are notoriously bad
savers. A recent study
showed that less
than 30% of people
save towards an
emergency fund for
when something
unexpected,

and costly,
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Financial pressures increase, as many South Africans
are currently going through financial distress due to
rising costs of living and interest rates.

After the financial pressures of the pandemic,
many South Africans turned to stokvels as a means
to save money. According to the Old Mutual
Savings and Investment Monitor in 2022, informal
savings and stokvels “remain popular and continue
to attract significant inflows.”

The survey found that the average monthly
contribution to stokvels increased from R1213 in
2021, to R1384 in 2022 — an increase of 14%.
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ENJOY HAPPY

MOMENTS
WITH HENRO

Henro believes that happiness is meant
to be shared and the products will help
consumers create happy moments with
family and friends, big or small.

What are you waiting for, grab a box of
your favourite Henro cookies and start
creating your Happy Moments!
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STOKVELS

Advantages of stokvels
As a financial scheme, stokvels have many
advantages which are attractive to South
Africans, according to Lukhele. "It is trustworthy,
approachable and sympathetic to the needs and
difficulties of members and can help in emergency
situations when money is needed quickly because
they are flexible and accommodating,” he says.

In addition to financial advantages, Stokvels offer
a sense of community and moral support through
frequent in-person gatherings.

Buying trends

The most popular items bought are non-
perishables. Many of the items bought in bulk are
full of nutrition, meant to keep the family healthy
on a small income. Canned and dried beans and
other legumes are essential as they are high in
protein. Soups can be kept for a long period of time
and can be used for many purposes. Canned fish,
vegetables and fruit are ideal for their long shelf life
and nutrition.

When it comes to staples like rice, oats, maize
meal, flour, sugar and cooking oil, buying in bulk is
essential for lower income families. The majority
of bulk buys are done in November into mid
December, which assists families through the
coming year.

Banks losing out

For years, South Africa’s leading banks have aimed
to integrate stokvels into the country’s banking
system.

www.yoswift.com

STOKVELS | COMMON SAVINGS GOALS

e The stokvel landscape is evenly divided between stokvels that save for a common goal
vs those where members save together but for varied and different personal goals.

e When saving for a common goal, groceries and year-end expenses remain
the most prevalent reason.

e The significant increase in saving for travel and holidays is worth noting.

Skew upper
income —

overall

PURPOSE 2021 2022 2022
End of year expenses 60% 57% 58%
Groceries 62% 56% 55%
Travel and holiday 25% 26% 35%
School fees / education expenses 30% 29% 29%
To buy property 26% 17% 19%
To invest in the stock exchange 14% 17% 18%
To buy livestock 13% 14% 16%
Weddings / other big celebrations 17% 12% 11%
Cleaning & sanitising products 12% 7% 9%

NUMBER OF STOKVELS & MONTHLY CONTRIBUTION

e No significant shifts in the number of stokvels held and monthly contributions

% of stokvel
members who belong
to more than one
stokvel

2023:61%

Average monthly contribution

T R1 350

I R1 384

e R1 213

e r1 087

e r1 061

2018 I R856

2017 I Ros4

2016 I R950

2015 IE——— Resn
0 2000 400 600 800 1000

2023
2022
2021
2020
2019

2022 :63%

2021 :56%

* Filtered on
Black respondents,

Old Mutual 1200 1400 1600

43% vs 35%

Banking institutions have been
hoping to take advantage of the lar-
ger shift to online financial services
after Covid-19.
According to
Executive Head:
Middle Market
and Standard
Bank Connect,
Motlatsi Mkalala,
the stokvel market in South
Africa is estimated to be worth
R50 billion, but currently only
R12 billion is captured by the
country’s big four banks. Presenting
a significant opportunity for growth.

With emerging competition,
particularly from Fintech companies,
large banks are being pushed to find
innovative methods of attracting
customers and targeting untapped
market segments. The preference
for cash, lack of trust in banks
and inadequate infrastructure in
underprivileged areas, is hindering
banks’ attempts to gain stokvel
business.

Some of the offerings Standard
Bank, and FNB have made, are zero
service fee stokvel accounts, high
interest rates and added advice
on how to keep their money safe.
Members are also being lured in
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Announcing
the first Absa
Stokvel Awards.

Stokvels stand to
win a share of R1 million!
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to open transactional accounts by offering chances
to win money.

Another change from a traditional account and
a stokvel account, is that if one member passes
away, there is still access to the account because
the account is not held in one person’s name.

A positive for the banks (though not for stokvel
members) is the rise in theft. Recently reported
in The Citizen, is a robbery of R140 000 cash in
Polokwane of stokvel cash. The police caution
stokvels not to deal in cash. This could also drive

stokvels to use banks and Fintechs. SR

https://www.reuters.com/
https://www.citizen.co.za/review-online/news-headlines/local-
news/2024/11/14/cops-urge-stokvels-avoid-cash-transactions/

The trusted voice
in retail for 70 Years

Supermarket & Retailer has cemented its position
as a trusted partner in the retail industry, providing

businesses with valuable tools to effectively connect

with their audience. Our platform is designed to

meet the evolving needs of the retail sector, whether
you're a supplier of equipment, a service provider, or
a brand looking to highlight your consumer goods. By
leveraging our carefully curated advertising options,
you can position your business right where industry

decision-makers and buyers are actively seeking

solutions. Supermarket & Retailer offers a variety of

advertising opportunities to suit different goals.

& www.freepik.com/

Press releases: A press release
on Supermarket & Retailer ensures
that your brand’s voice is heard by
key figures across the industry.

Dedicated emailers: Cut through the noise and
deliver your message straight to the inboxes of retail
professionals and decision-makers.

Social media marketing: We offer tailored social
media campaigns that are designed to create buzz
around your brand, influencing your retail space.

Buyers Guide listing: A trusted resource for retailers
seeking suppliers and solutions, ensuring you are easily
discoverable to those making purchasing decisions.

FMCG product highlights via the Product Hub: The
platform for brands to showcase their consumer goods.

Why advertise with
Supermarket & Retailer?

Targeted exposure: Our platform gives you access to
an audience that is actively looking for products and
services like yours.

Industry credibility: Our readers trust us for reliable
insights and solutions, and this trust extends to the
brands we feature.

Tailored campaign: We offer flexible and customisable
advertising solutions that fit your specific objectives.

Proven results: Our platform has helped countless
businesses boost their visibility and achieve measur-
able results through effective, targeted marketing.

Partner with Supermarket & Retailer

to target retail decision makers
011728 7006 | info@supermarket.co.za
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™ Introduction to Multi-Disciplinary
Concepts in Railway Engineering
™ Track Geo-technology

™ Advanced Programme in Supply
Chain Management for Senior Practitioners
™ Fleet Management

CELEBRATING TRANSPORT

This transport month is a time to reflect on how our journeys, both literal and metaphorical, shape our
lives. From the daily commute to work, the logistics behind delivering goods across continents, or the
infrastructure that connects cities and countries, transport is the lifeblood of economies and communities
and the very foundation of modern society. Behind every vehicle, road, and bridge are the people who
make transportation possible and their contribution keeps the world moving. Looking ahead, the future
of transport lies in technology and innovation and every mile matters when it comes to building a more
connected and equitable world.

At Enterprises UP, we are dedicated to upskilling the future innovators and change-makers who will lead
this transformation. Our courses are designed to equip you with the knowledge and skills needed to foster
both personal and professional growth, providing expertise to help your business thrive with innovative,
technology-driven solutions. We offer courses in Public Sector Management, Project Management, and
Leadership and Strategy, ensuring that you are prepared to navigate the challenges and opportunities
of the future. This October, as you reflect on the roads you travel and the systems in place, consider how
upskilling with Enterprises UP can bring you closer to your goals and help you drive forward meaningful
change. Together, we can build a more sustainable, innovative, and connected world.

& www.enterprises.up.ac.za Y info@enterprises.up.ac.za
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™ Cybersecurity

™ Strategic Management Principles

™ Advanced Taxation

™ Money Laundering Detection and
Investigation

™ PFMA Supply Chain Management
Bid Committees

™ Executive Development
Programme for the Public Sector

™ Effective Stakeholder
Management

™ GRAP/IPSAS Financial Reporting

™ Municipal Finance Management
Programme

™ Investigation of Financial Crime

™ Law for Commercial Forensic
Practitioners

™ Total Quality Management

™ Hands-on Supply Chain
Management

™ Business Integrity Principles and
Practices

™ Information Security Management

™ Customer Service Excellence

™ Introduction to Railway Projects
and Processes

™ Technical Writing and Presentation Skills

™ Railway Infrastructure

™ Maintenance Management

™M Management of Continuously

Welded Rails

™ Railway Technology for Managers

™ Train Movement Control Systems

™ Wheel-Rail Interaction

™ Railway Safety Investigation Course

™ Airport Engineering Fundamentals

™ Programme in Engineering Management

™ Programme in Maintenance
Management

™ Programme in Project Management
(PPM)

™ Course in Environmental Law

™ Programme for the Commercial
Property Practitioner

™ Programme in Advanced Labour Law

™ Programme in Asset and
Maintenance Management

™ Programme in Construction
Adjudication

™ Programme in Engineering
Management

™ Comprehensive Project
Management Programme for Built
Environment Practitioners (CPMP)

ENTERPRISES

University of Pretoria




