
l �44% of South African consumers say they  
are worse off financially now than a year ago

l �65% say they would purchase a product that  
has innovated to make it as affordable as possible

According to NIQ, 44% of South African 
consumers feel they are in a worse financial 

position this year compared to a year ago. Of those 
respondents, 82% say that increased costs of living 
are to blame for their recent financial struggles, 
up from 76% a year ago. Nearly two-thirds (62%) 
state they are worse off due to the economic 
slowdown, up from 57% a year ago.

Half (50%) of respondents report concerns about 
job security, up from 43% a year. Some 27% blame 
ongoing Covid-19 disruptions and setbacks for their 
financial situation, down from 45% a year back. 
These findings appeared in ‘Consumer Outlook 
2024’, the latest NIQ Thought Leadership report 
capturing the mindset and sentiment of consumers 
around the world. 

The report shows that South African consumers 
across the board are tightening their belts. 

Nearly all (99%) have changed  
their FMCG shopping habits. Downgrading  

from premium to mainstream or value products 
is one of the most widely adopted strategies. 

Nearly half (48%) have switched  
to lower priced options.

South African consumers feel the big squeeze
99% have changed their FMCG shopping habits to save money
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“South African consumers have lived through 
several years of load shedding, rising costs and 
slow economic growth. Our data shows that they 
are becoming increasingly proactive and creative 
in their strategies to reduce costs – creating 

opportunities for innovative FMCG brands and 
retailers to expand their market share even in 
difficult times,” says Zak Haeri, MD for NIQ in 
South Africa. “In addition to value shopping, 
South African consumers are using mobile channels 
to find better deals and shopping at stores that 
offer loyalty points.”

“
Zak Haeri

 While promotions and value  
product options are important strategies  

in today’s economic climate, it’s clear  
that retailers can also achieve breakthrough  
growth by focusing on their omnichannel  

presence and customer relationship  
management programmes.  

Other key findings from the report
l �South African consumers are optimistic that 

their finances will improve: 65% of South Africa 
consumers believe their financial situation 
will be better by the end of 2024, 20% state 
it will be worse.

“



l �Increasing food prices is South African consumers’ biggest concern over 
the next six months. More than half (55%) say they have only enough 
money to cover food, shelter and the basics. 

l �Close to half (46%) of South African consumers are closely monitoring 
the overall cost of their basket of goods. Buying whatever brand is on 
promotion is a preferred saving strategy for 39%, while 45% have stopped 
buying certain products to focus on just the essentials.

l �Bulk buys are a key saving strategy. Nearly half (48%) stock up or buy 
in bulk when their preferred products are on sale or promotion; 31% are 
buying larger package sizes. 

l �Where and how South Africans shop is evolving. Some 46% are shopping 
more often at discount or value stores, 31% are shopping online to get 
better deals and save transport money, and 59% shop at stores where 
they can use loyalty points to manage spend. 

l �Healthy living is the top life priority influencing consumers: 38% of South 
Africa consumers want to build, maintain or improve their health and 
wellness. 57% of South Africa consumers would choose a new product 
because it is better for their health. 

l �Seven in ten South African consumers only buy what they know they can 
use to avoid waste, much higher than the global average of 56%.  
52% are eating leftovers more often and 25% are skipping more meals. 

Lauren Fernandes, Global Director of Thought Leader
ship, NIQ, says: “Companies that continuously innovate 
benefit the most during times of market slowdown.  
But it’s crucial to remember that innovation isn’t only 
for premium positioning – today’s environment also

calls for a dynamic and creative approach to value-driven consumers 
and segments. Brands should be constantly remapping where consumers 
discover, try and buy and who holds the cross-channel power. A nuanced 
channel strategy and differentiated product lines with a varied and 
expanded price-tiered assortment are critical success factors for FMCG 
brands and retailers in South Africa.”
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Gondola Shelving

Shop Fitting

Freezer Racking

Our expertise includes:
• Research and Development
• Design standards
• Quality products
• Manufacturing
• Shop Fitting & Retail fixtures
• Racking & Storage Solutions
• Engineering Solutions
• Warehouse Automation
• Installation and Inspection
• Safety training & Audits

info@acrow.co.za

www.acrow.co.za

011 824 1527



SNAPSHOT OF THE
WAREHOUSING & LOGISTICS SECTOR

The role of data in recruitment has emerged 
as a crucial factor in staying competitive and 
relevant. By understanding the challenges 
unique to the Warehousing & Logistics 
sector, businesses can leverage data-driven 
recruitment to ensure a steady pipeline of 
qualified candidates and reinforce their 
position in a competitive market.

Pnet, South Africa’s leading online recruitment 
platform, provides data-driven and sector-
specific insights into recruitment and 
employment trends to give local businesses a 
comprehensive summary of the trends shaping 
the local recruitment market. 

www.pnet.co.za    |    sales@pnet.co.za    |    +27 (10)140 3099

At Pnet, our purpose is “The Right 
Job for Everyone”. By partnering with 
Pnet, businesses can find the right 
person for the job, at the right time, 
and at the right cost – enabling them 
to attract quality talent that drives 
their business growth and success.

CANDIDATE TRENDS FOR 
WAREHOUSING & LOGISTICS   3YEARSAVERAGE STAY BY 

CANDIDATES IN THEIR JOBS

WHAT’S BEEN OFFERED?
Market-related monthly salaries (CTC)

for top in-demand skills

40 000

30 000

20 000

10 000

Warehouse Manager
R29 843 to R36 342 

Fleet Controller 
R14 167 to R17 778 

Warehouse Supervisor
R17 278 to R21 722 

60.3%

58.3% 

53.8%  

33.1% 

61% 

Employment Equity 
Candidates

Reside in Gauteng

Willing to relocate 

Tertiary 
qualification

Male
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