
At the Coalface

This feature provides valuable insights into the 
most innovative and reliable suppliers, helping 

retailers make informed decisions about their retail 
industry partners. 

The importance of reliable suppliers
As consumer demands shift rapidly and competi
tion for business increases, it’s more important 
than ever for retailers to stay ahead. Understanding 
client’s needs means exploring innovative equip
ment that enhances operations while prioritising 
reliable services that keep you ahead of the game. 

What does it take to be at the head  
of the coalface? And what are the leading 
criteria required to be viewed  
as a leader?
● �Reliable suppliers form the backbone of any 

successful retail operation. They ensure that 
products are consistently available, which 
directly impacts customer satisfaction. 

● �Quality assurance is paramount in the retail 
sector to maintain long term relationships. 
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● �Strong supplier relationships foster collaboration, 
offering retailers insights into trends and 
emerging consumer demands.

● �Trustworthy suppliers provide products and 
services that meet the highest standards.

● �Aligning your SLA to meet and exceed the 
highest standard of your clients.

● �Quick responses to market changes and trends 
to solidify your clients trust and relationships.

In today’s competitive landscape, choosing the 
right suppliers isn’t just smart; it’s essential for long 
term success in retail.

https://stockcake.com/i/sailor-bracing-stormCoalface (/ˈkəʊlfeɪs/) 
Doing the work involved in a job,  

in real working conditions,  
rather than planning or  

talking about it.

Coalface categories
	 1.	 Store Design
	 2.	� Industrial Printers  

& Software 
	 3.	 Retail Automation
	 4.	� Education & Higher 

Learning
	 5.	 Electronic Shelf Labelling�
	 6.	� Cash Automation 

& Digital Dispensers
	 7.	 Hygiene, Health & Safety
	 8.	� Trade Publishing

This feature will serve as a comprehensive  
guide for retailers seeking to enhance their  
operations by partnering with the best  
suppliers in their industry.
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Storequip: A legacy built to last
Supermarket & Retailer talks to  

Clinton Stoltz, Sales Manager, Storequip.
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Every great company has a story – and ours 
spans six decades, two continents, and countless 

milestones. We engineer storage solutions around 
real business needs, managing design, manufacture 
and installation under one roof for total project 
control.

S&R: What sets Storequip apart  
from other companies in your industry?
What sets Storequip apart is that we don’t just 
sell racking and shelving – we engineer storage 
solutions that are aligned with our clients’ business 
models. With over six decades in the industry, 
we understand the realities of retail, wholesale, 
logistics and warehousing in the South African and 
broader African region. We combine that experience 
with in-house design, manufacture and installation, 
which means our clients deal with one accountable 
partner from the first site visit to the final sign-off.

S&R: How big of a role does innovation 
 play in your company’s success?
Innovation is central to how we stay relevant and 
keep our customers competitive. For us, innovation 
isn’t about chasing trends; it’s about finding 

smarter, safer and more efficient ways to store 
and move products. We continuously refine our 
beam profiles, frame designs and accessories to 
improve load performance and ease of installation.

S&R: What would you say are the biggest 
challenges in your industry?
One of the biggest challenges is balancing cost 
pressure with genuine quality and safety. The 
market is flooded with cheaper imports and non-
engineered systems that look similar on paper but 
cannot match the structural integrity or lifespan 
of a properly designed solution. At the same time, 
our clients are navigating rapid changes driven by 
e-commerce, shorter lead times and fluctuating 
stock profiles, which means storage systems must 
be more flexible and scalable than ever before.

S&R: How is technology shaping the future of 
Storequip’s solutions – whether through smart 
storage systems, modular designs, or integration 
with warehouse automation and digital tools?
Technology is increasingly embedded in how 
we design and future-proof our installations. 
Our systems are modular by design, which makes 
it easier to integrate with conveyors, automated 
picking solutions, shuttle systems and warehouse 
management technologies. On the design side, we 
are using digital tools to model different scenarios, 
such as stock growth, SKU reshuffling and changes 
in handling equipment, so that clients can see 
how their storage can evolve without a complete 
rebuild.

S&R: How does Storequip meet the highest 
shelving and racking standards of durability, 
safety and local compliance in demanding 
industrial and warehousing environments?
We start with engineering. Every system is 
designed with clearly defined load capacities, 
deflection criteria and safety factors, based on the 
client’s product weights, pallet types and handling 
equipment. Our components are manufactured 
from high-quality graded steel using controlled 
processes, and we work within recognised industry 
guidelines and local safety requirements.

S&R: What role does sustainability and social 
responsibility play in your overall strategy?
Sustainability starts with building systems that 
last. Ensuring racking or shelving is spec’d correctly 
from the start of a project reduces the need for 
premature replacement and minimises material 
waste over time. We focus on high-quality materials,  
efficient design and responsible manufacturing 
processes. Where possible, we design solutions 
that can be reconfigured or extended rather than 
scrapped when a client’s needs change. From 
a social responsibility perspective, we are commit
ted to building local skills, supporting jobs, and 
working with suppliers and partners who share our 
standards and values. A safe, well-run warehouse 
or retail environment also has a direct impact on 
the wellbeing of employees and customers, and 
we see that as a core part of our responsibility.
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Drive-in Racking
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S&R: How do your solutions help businesses 
maximise space, enhance workflow efficiency 
and improve overall operational performance?
Our first step with any client is to understand their 
throughput, stock profile, picking methods and 
equipment. From there, we design layouts that 
maximise cubic capacity without compromising 
accessibility or safety. That might mean a mix of 
selective racking, high-density options, mezzanine 
floors and specialised shelving, all tuned to the 
client’s operation.

S&R: How do you work with clients to understand 
their storage challenges and translate those 
insights into tailored solutions that support their 
long-term operational goals?
Our process is very consultative. We begin with site 
visits, detailed measurements and discussions with 
both operational and management stakeholders. 
We look at current pain points – congestion, 
damage, stock rotation issues, wasted space, and 
safety concerns. Using that information, our design 
team develops layout options and 3D concepts 
that show how different configurations will impact 
capacity, flow and scalability. The goal is always to 
create a storage environment that supports long-
term operational and commercial objectives, not 
just a short-term fix.

S&R: What does the future look like for your 
company? And how do you see the evolving retail 
and warehousing landscape influencing the next 
generation of shelving and racking solutions?
The future for Storequip is very positive. As retail 
and warehousing continue to evolve, the demand 
for robust, flexible and automation-ready storage 
solutions will only increase. We see a clear shift 
towards higher-density storage, faster turnaround 
times, and closer integration between physical 
infrastructure and digital systems. In retail, stores 
are becoming more experience-driven while still 
under pressure to hold sufficient stock and manage 
complex supply chains, which means shelving and 
display equipment must work harder in the same 
space. Our focus is to stay ahead of these trends by 
continually refining our product range, deepening 
our engineering capability and strengthening our 
partnerships with technology and automation 
providers.

Structural mezzanine installation

011 503 1500
https://www.storequip.co.za/

011 613 3839
https://www.storeworks.co.za/

011 724 1500
https://www.kkshelving.co.za/

Cantilever Racking Full store design, manufacture & installation

Wooden 
Shopfitting

Pallet Racking

S&R: How do you support and develop  
a workplace culture centred on leadership growth 
and innovative thinking?
As a sales manager, I believe leadership is 
something we build at every level of the business, 
not just in management positions. Our teams 
are encouraged to take ownership of projects, 
ask questions and challenge the status quo when 
they see a better way of doing things. We invest in 
ongoing product and safety training, and we involve 
our sales, design and installation teams in solution 
workshops where we review complex projects and 
share lessons learned and experienced gained.
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https://www.storequip.co.za/
https://www.storequip.co.za/
tel:0115031500


Retail is entering a new era of intelligence and agility. Shoppers expect more. Associates need to deliver
more. And retailers are responding with innovation that connects every experience. The 18th Annual
Global Shopper Study captures how this transformation is unfolding—inside retail and beyond.

18TH ANNUAL GLOBAL SHOPPER STUDY

Redefining what’s possible in retail

To discover more insights from the 18th Annual
Global Shopper Study, visit zebra.com/shopperstudy

 

To see how Zebra empowers retailers worldwide to deliver connected experiences, streamlined
operations, and elevated performance, visit zebra.com/retail
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Personalizing shopper experiences 
RICHER INSIGHTS. STRONGER CONNECTIONS. GREATER IMPACT.

Empowering associates for retail’s new era 
SMARTER DECISIONS. SEAMLESS COLLABORATION. ELEVATED PERFORMANCE.

Modernizing loss prevention strategies 
SHARPER VISIBILITY. FASTER RESPONSE. STRONGER OPERATIONS.

DECISION-MAKERS SAY GENERATIVE AI WILL SIGNIFICANTLY IMPACT
KEY AREAS OF THEIR OPERATIONS OVER THE NEXT THREE YEARS 

DECISION-MAKERS RANK THE PERCEIVED BENEFITS OF
ON-DEVICE AI APPLICATIONS 

PERCENTAGE OF DECISION-MAKERS PLANNING TO IMPLEMENT
LOSS PREVENTION TECHNOLOGIES OVER THE NEXT FIVE YEARS

Customer
segmentation and
targeted marketing

Inventory
management and
demand forecasting

of shoppers say they
want to see more in-store
personalized ads

of decision-makers say they are
under high pressure to synchronize
real-time inventory across channels
to better forecast demand and
replenishment 

Personalized
recommendations

of associates agree artificial
intelligence will help them
be more productive

Enhance employee training /
virtual assistants for associates

Automate administrative tasks to
reduce operational costs

Deepen customer engagement /
advanced search capabilities

Optimize inventory management

Computer vision Generative AI

of associates say they are
concerned their store lacks
technology to spot safety
threats or criminal activities

of shoppers say it’s annoying when
products they want are locked up or
secured within a case 

87% 86% 84%

57% 54%
RFID tags 
and readers

51%

84%

72%

89%

78%56
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CONVENIENCE COUNTS—ESPECIALLY AT CHECKOUT 

MOBILE DEVICES HELP ASSOCIATES DELIVER MORE
ASSOCIATES RANK THE TOP BENEFITS MOBILE DEVICES DELIVER:

SHOPPERS WHO’VE EXPERIENCED THESE IN-STORE SHOPPING INNOVATIONS
IN THE PAST SIX MONTHS ARE LIKELY TO USE THEM AGAIN

of shoppers expect retailers
who know their personal
information/preferences to
deliver more personalized
experiences 

of shoppers prefer being able to check out
anywhere in the store (in-aisle, department, etc.)

say self-checkout improves the overall shopping
experience

of shoppers want to
personally interact with
associates while shopping
in stores

of shoppers prefer retailers
that let them pick up items
in store, at curbside or from
another location

Find a product

Save shoppers time

Improve the
shopping experience

Check the
correct price

shoppers say they want to get in and out of stores quickly—
seeking a faster, more seamless in-store experience

Save
shoppers money

of associates say shoppers have a better
experience when store staff is equipped with
the latest technology to better assist them

Help with
returns/exchanges

personal shopping
device provided by
store to scan as you go

self-return station
(staff-free
returns)

of shoppers agree artificial 
intelligence will enhance their overall 
shopping experience 

interactive screens
throughout the store

Shoppers are redefining retail on their terms—expecting every experience to be faster, more personal, and
effortlessly connected. The 18th Annual Global Shopper Study explores how retailers are adapting to these
expectations and using technology to create seamless, rewarding experiences across every touchpoint.

18TH ANNUAL GLOBAL SHOPPER STUDY

Delivering for the modern shopper

To discover more insights from the 18th Annual
Global Shopper Study, visit zebra.com/shopperstudy

 

To see how Zebra empowers retailers worldwide to deliver connected experiences,
streamlined operations, and elevated performance, visit zebra.com/retail
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Shoppers are rewriting the rules of engagement 
HIGHER EXPECTATIONS. DEEPER CONNECTIONS. 

Every journey raises shopper expectations 
CONNECTED JOURNEYS. CONSISTENT EXPERIENCES. 

The future belongs to seamless experiences 
EMPOWERED ASSOCIATES. FRICTIONLESS JOURNEYS. 
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DC Industrial Scanning Pty Ltd is a long  
time Auto-ID distributor and value add  

service provider. With over 40 years in the barcod
ing and RFID industry, we market and support 
a number of the world’s leading brands such as 
the full product portfolio for Datalogic, Urovo, 
Postek, Zebra, Unitech, Janam, 42Gears, Wasp and 
many others. Our website comprehensively shows 
our vast but focused product and brand offerings 
for the Southern African market.

S&R: What defines DCI Scanning South Africa’s 
unique position within the retail technology 
landscape?
DCI has partnered up with the leading Auto-ID 
manufacturer’s, offering and supporting their 
entire product portfolio’s. Our partnering brand’s 
long time success and understanding of the global 
retail needs and the rapidly changing environment 
shapes our knowledge on offering the correct 
diverse hardware and software solutions for the 
entire Retail Supply Chain. DCI has had many 
decades of on-going success adapting to the 
Southern Retail environment. Our culture is to 
understand the present and future demands of 
the customer, and with a fair amount of solution-
partners and system-integrator partners, we are 
confident in achieving continuous growth with 
both the end user and the reseller.

S&R: How has DCI Scanning evolved its offerings 
to meet the changing demands of South African 
retailers?
Technology has advanced rapidly, customer needs, 
especially through the challenges faced in the 
South African economy has required some out-
of-the-box thinking to cater for fast moving items 
at an affordable but reliable investment. Auto-ID 
(Barcoding and RFID) can solve many problems and 
improve efficiency. The combination of state-of-
the art technology with a decent product life cycle, 
rapid support & ease of care of the technology is 
the foundation for the solutions to work.

S&R: What are the most significant challenges 
facing the retail sector today, and how is  
DCI Scanning helping retailers overcome them?
Apart from various other factors, Inventory is 
the life blood moving through the system. The 
consumer expectation is shifting – wanting items 
faster and easier, this means accuracy throughout 
the supply chain is key. The ability to track and 
dispatch with higher accuracy and efficiency makes 
the difference. Automating these internal and 
external processes saves time and money. Auto-ID 
allows the entire system to work coherently. More 
so now than ever before.

S&R: How does DCI Scanning’s technology 
enhance accuracy, efficiency, and profitability  
at store level
Not all Barcode scanners, software solutions or 
RFID systems are built the same. The reliability, 
durability, functionality and reading capabilities 
are fundamental in longevity. DCI understands 
this, our Partner brands understand this. Over the 
decades they have not built a one-fit-all device 
hoping for the best. They have multiple overlapping 
technologies that are known, tried and tested and 
placed to meet the price sensitive application to 
the harsh robust environments. With this wide 
range of offerings, it makes the difference when it 
comes down to unique requirements. 

At the coalface of retail automation: 
DCI Scanning South Africa Supermarket & Retailer  

talks to DCI Scanning

https://comms.rocketseed.net/public/forms/h/m08Z5HOr9grcZnxX/ZmE1ODZiZjYzMDZmNWY4OTBjZDBlODQzZTJlZmI0NDlhMjZhNjU3Mg==
www.dciscanning.co.za


tested products with tremendous success globally. 
They have large investments in R&D and technical 
support. We, as DCI attempt to replicate their 
service standards to ensure our partners see us 
as an extension of those Premium brands. That 
means being flexible and adapting quickly to global 
standards and changes 

S&R: What upcoming trends in retail scanning, 
data capture, and automation do you believe will 
shape the industry’s future?
Retailers will increasingly deploy a combination 
of technologies to capture items – typically an 
on-going hybrid adoption: classic scanners for most 
items, RFID on high-value or loss-prone lines, item 
and carton level SKUs, and vision/ identification 
systems at express lanes. Systems and processes 
will need to assume more than one “identification 
point” for item ID. 

S&R: What is DCI Scanning’s vision for the next 
5–10 years, and how do you plan to continue 
leading ‘at the coalface’ of retail technology?
The world is changing very quickly, customers 
are changing which means entire industries and 
supply chains need to adjust continuously. We see 
that technological advancements are not so much 
incremental as they are radical and within very 
short time frames. That means building for what 
is current, and affordable now can be added on to 
keep at the most efficient.

S&R: Innovation is central to DCI’s success 
– what recent developments or product 
advancements best demonstrate this?
Everyone is talking about AI, Robotics, Machine 
Vision identification, data gathering and threat 
detection to mention a few. However the leading 
Auto-ID brands and software vendors have been 
incrementally implementing subtle features into 
the various technologies for many years before 
the words become mainstream. On-Counter and 
In-Counter POS checkout terminals are packed 
with technology features to reduce or eliminate 
shrinkage, Fixed automation and Machine Vision 
systems have AI and auto learning capabilities 
to reconstruct barcodes, Reading capabilities of 
the current RFID offerings are immediate, rapid 
and reliable. Device management is centralising 
analytics and bridging entire IT ecosystems into 
one. Technology is available now to seriously 
improve all operations and the future looks 
exciting.

S&R: How does DCI Scanning ensure seamless 
integration between its solutions and retailers’ 
existing POS and ERP systems?
With a diverse Auto-ID product offering and 
a Southern African target market, we rely on 
our diverse partner network from Software and 
Solutions providers to various system integration 
and maintenance partners, each focused and 
specializing on their strengths to succeed through
out the supply chain. DCI does not only move 
boxes or licenses. We are a value-add distributor, 
we want to know the user requirements and pain 
points to offer the best possible hardware and soft
ware solution and work with our partner network 
to ensure product support and ease of use. 

S&R: How does your team approach customer 
support and training to ensure successful 
technology adoption at store level?
Understanding the product capabilities and the 
customer requirements is the most important. 
The≈technology is at the point where it is made for 
the user in mind, that means ease of use. Our job 
as a Value Added Distributor is to also ensure that 
our partners are not left in the dark when it comes 
to unboxing, understanding and implementing 
the various hardware’s or setups. We assist Pre- &  
Post- Sales support as well as offering Ease of 
Cares, Maintenance and SLA’s (even Ad hoc call 
outs) to ensure the units are functioning as 
advertised and promised. 

S&R: What role does DCI Scanning play in  
helping retailers transition toward automation 
and digital transformation?
By understanding our current product offering 
with focus around Auto-ID, transitioning to more 
automated hardware and solutions is unique to 
each retail customer. Engaging and understanding 
the current setup and the scope of where they 
want to be within a desired budget and time frame 
is part of the process. 

S&R: How do partnerships with leading global 
technology brands enhance DCI Scanning’s 
service offering?
There are a lot of competing brands in the market, 
many of which have some interesting and reliable 
product offerings, some have really attractive 
prices and some brands that are up and coming. 
DCI tries to stay true to our brand partners as 
they are leaders with extremely reliable tried and 
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www.dciscanning.co.za
+27 (0) 11 867 1449 JHB . CPT . KZN . PE (+ SADC)
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Empowering professionals through  
Short Courses and Professional Programmes  
designed for modern challenges
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Enterprises University of Pretoria (Enterprises UP) delivers  
practical learning outcomes and strategic insight ensuring our 

solutions are not only innovative but also practical, scalable, and 
aligned with our clients’ goals. Through focused short courses, 
professional development programmes, and customised learning 
solutions, we help organisations build skills, strengthen capability, 
and achieve measurable performance improvements across supply 
chain, operations, leadership and related disciplines.

Enterprises UP collaborates closely with subject matter experts 
at the University of Pretoria to ensure our training solutions are 
grounded in academic credibility and real-world relevance. 

Navigating the future of supply chains:  
Expert perspectives
To gain deeper insights into the challenges and 
opportunities shaping the supply chain profession, 
we engaged our course leaders for their perspec
tives on current difficulties and future trends. Their 
views highlight a profession under pressure but also 
full of possibilities for those ready to adapt.

Current challenges facing 
supply chain professionals
Mr Wesley Niemann (Lecturer: 
Supply Chain Management, 
Department of Business Man
agement, University of Pretoria) 
shared that today supply chain 
professionals operate in an 
environment that feels perma-

nently unstable. Geopolitical tensions, extreme 
weather, and port congestion have made disrup
tions a routine part of planning rather than rare 
shocks. Rising costs continue to squeeze margins, 
forcing companies to understand their true cost-
to-serve with unprecedented precision.

Behind the scenes, many organisations still strug
gle with fragmented systems and poor visibility. 
Data scattered across Enterprise Resource Planning 
(ERPs), spreadsheets, suppliers, and logistics part
ners makes it difficult to achieve end-to-end trans
parency. Globalised, multi-tier supply bases, large 
Stock Keeping Unit (SKU) ranges, and multi-chan
nel distribution models amplify this complexity.

Adding to the pressure is a clear skills gap: 
the profession needs individuals who can blend 
operational knowledge with analytics, digital tools, 

and strategic thinking, yet these professionals are 
in short supply. Cybersecurity has also emerged 
as a critical risk, as attacks on logistics and manu
facturing systems can halt operations as effectively 
as physical disruptions.

Finally, expectations around sustainability and 
ethics are rising fast. Clients and regulators increas
ingly demand proof of low-carbon operations, 
responsible sourcing and fair labour practices.

Echoing these concerns, 
Dr Danie Nel (Senior Lecturer: 
Supply Chain Management, 
Department of Business Man
agement, University of Pretoria)  
emphasises the shortage of 
supply chain skills and the need 

for proactive, relevant training and education. 
Programmes must stay current with emerging 
trends to prepare professionals for a rapidly 
evolving landscape.

Emerging trends and future outlook
Looking ahead, Mr Niemann mentioned that 
technological advancements and network redesign 
will drive the most significant changes. Artificial 
intelligence and generative AI will increasingly 
support forecasting, scenario planning, procure
ment analysis, and day-to-day decision-making 
– transforming reactive chains into predictive, 
prescriptive systems.Wesley Niemann

Danie Nel

https://comms.rocketseed.net/public/forms/h/m08Z5HOr9grcZnxX/ZmE1ODZiZjYzMDZmNWY4OTBjZDBlODQzZTJlZmI0NDlhMjZhNjU3Mg==
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Contact us for Supply Chain and related training:

+27 12 420 3000
info@enterprises.up.ac.za | www.enterprises.up.ac.za
Enterprise Building, Enterprises University of Pretoria, 
140 Lunnon Road, Hatfield, Pretoria, South Africa

Digital twins and advanced analytics will allow 
teams to simulate networks in real time, test “what 
if?” scenarios, and make decisions based on data 
rather than intuition. Automation will expand, from 
robots in warehouses to AI-assisted planning and 
eventually, autonomous movement of goods.

Supply chains will also become more regionalised 
and diversified, trading some cost efficiency for 
resilience and responsiveness. Sustainability will 
shift from a side project to a core design principle, 
integrating carbon footprints, circular flows, and 
reverse logistics into planning models.

As machines take over repetitive analysis, human 
roles will focus on judgment, relationship manage
ment, cross-functional coordination, and ethical 
decision-making, making digital fluency and sys
tems thinking essential skills for the next gener
ation.

According to Dr Nel, several trends are already 
reshaping supply chains:

l �Digital supply chains: Increasing complexity 
and the need for real-time information are 
driving digitalisation. While digital supply chains 
reduce uncertainty, they also bring challenges 
such as resistance to change, high capital 
investment and training requirements.

l �Risk and resilience: Globalisation and com
plexity have heightened risks, making resilience 
a top priority.

l �Sustainability: Greater emphasis on the three 
pillars, people (ethics and governance), planet 
(green practices) and profit, will define future 
supply chains.

l �Training and education: Practical, innovative 
training is essential. Gamification, such as 
Dr Nel’s supply chain board game, is one creative 
approach that has received positive feedback.

Dr Sean Kruger (Senior Lecturer 

at the Centre for the Future of 

Work, University of Pretoria) 

frames the future as a digitally 

enabled, talent-driven im

perative. As supply chains evolve 

from cost-driven enablers to 

strategic resilience networks, 

technologies like AI, blockchain, 

IoT, and connected infrastructure will become 

critical enablers.

Digitalisation is not a single intervention but 

a systems-thinking approach that maps emerging 

technologies across planning, sourcing, manufac

turing, and logistics. 

AI optimises demand planning, blockchain 

ensures traceability, and IoT provides real-time 

visibility. When integrated through scalable 

platforms, these tools create intelligent networks 

capable of self-correction and adaptation.

However, implementation, not availability, is the 

real challenge. Transformation must account for 

uneven readiness across value chains and regions. 

Skilled operational talent remains a bottleneck 

globally, from digitally fluent logistics personnel 

to AI-literate planners. Future competitiveness 

depends on cultivating this digital workforce while 

ensuring inclusivity and sustainability.

Conclusion
Across all perspectives, one theme is clear: 
The supply chain profession is at a crossroads. 
Disruptions, complexity, and rising expectations 
demand new skills, technologies and mindsets. 
Those who embrace digitalisation, sustain
ability, and continuous learning will not only 
survive but thrive in this new era of supply 
chain management.

What is your long-term vision for advancing 
supply chain knowledge across Africa?
Enterprises UP, envisions a future where supply 
chain education is deeply aligned with the 
realities of digital transformation and strategic 
decision-making. 

Our goal is to empower our clients with 
solutions that remain relevant and effective, 
that go beyond generic content. Ultimately, our 
vision is to prepare supply chain professionals 
for a future where digital fluency, systems 
thinking, and sustainability are non-negotiable, 
optimising operations, enhancing resilience, 
and driving innovation across Africa’s supply 
chain networks.

Sean Kruger
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S&R: What sets your company apart from 
competitors in your industry?
As market leaders, Sani-touch continues to 
find ways to maximise efficacy in cleaning and 
sustainability with new substrate technology. 

Sani-touch is best known 
for its Saniwipe disposable 
wipes, typically found in 
public places such as retail 
store entrances while our 
Medi-wipe high alcohol 
wipes have long been

trusted by medical professionals in healthcare 
facilities across the country. 

What sets us apart is that we would never con
sider a one substrate, or one fluid base formulation 
approach across all products. For example, our 
Saniwipes and Medi-wipes differ vastly in the type 
of substrate used as well as formulations with each 
required to be fit for purpose from a usage, efficacy 
and cost perspective.  

S&R: How has your company evolved  
to maintain leadership in the industry?
Sustainability is playing an increasing important 
role when buying decisions are made, including 
when it comes to professional cleaning wipe 
products. To meet ESG targets, issues such as 
waste, biodegradability and recyclability all play 
a role in buying decisions. However, efficacy and 

Sani-touch: Leading the way in sustainable 
and circular cleaning and hygiene Supermarket & Retailer talks to Annette Devenish, 

Marketing Director for Sani-touch

cost are ultimately the deciding factors with most 
buyers reluctant to pay more for greener solutions. 

With extensive experience of the local market, 
Sani-touch is committed to finding sustainable 
market solutions and as such makes significant 
investments in research and development.

S&R: What are the key challenges  
currently facing your industry, and how  
is your company addressing them?
One of the biggest challenges facing the cleaning 
industry is how to reduce the environmental 
impact of the products they use while maintaining 
maximum efficacy and minimising costs. 

In a first to market, Sani-touch has initiated 
several innovative solutions to keep wipes and 
cloths out of landfill by designing circular recycling 
initiatives for these products. These initiatives 
have also created jobs and opportunities for small 

â
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Transform any garden into a birdwatcher’s paradise 
with an eco-friendly Bird Feeder by Hudson, crafted 
from recycled Saniwipes and designed to support local 
enterprise development. It’s an ideal gift for nature 
lovers, offering beauty and sustainability all in one.

businesses.  

S&R: How does innovation play  
a role in your company’s success?
Staying ahead of the curve. Sani-touch’s Saniwipes, 
for example, are made from inexpensive plastic-
based polypropylene. Converting these wipes to 
green has allowed recyclers to easily identify them 
and put them into the correct recycling streams. 
In fact, the entire container including the labels 
and catches have been converted to the same type 
of plastic material so that 100% of the product is 
recyclable. 

We then introduced a simple return system at 
retailers to ensure that the entire container ended 
up being sent for recycling. We then found small 
producers who could design and create products 
from the recycled materials. Through out-of-the 
box thinking, empowerment and education we are 
creating a rapidly growing end market. 
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Our polyester fabric substrates as used in our 
Zonki cloths and Medi-wipes also contain recycled 
material content. With the New Sula microfibre 
cloths, manufactured using 100% recycled GRS-
certified content from PET bottles.  

S&R: What role does sustainability and  
social responsivity play in your company’s  
overall strategy? 
As polyester recyclers are difficult to find in South 
Africa, we are re-purposing all polyester factory 
waste into bean bags that are then donated to 
early childhood development and occupational 
therapy centres across the country. 

Our sustainability efforts have in turn contributed 
to empowering people and small businesses, 
making a positive economic contribution to South 
Africa’s future. 
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Sani-touch has produced colourful bean bags stuffed with 
recycled materials, including used and cleaned cleaning 
cloths and polypropylene pellets. These eco-friendly bean 
bags are donated to early childhood development centres 
in underserved communities, helping kids improve their 
motor skills, coordination, and more.

+27 (0) 11 791-4860  
sanitouch@sanitouch.co.zaZonki colour coded cloths.

S&R: What investments is your company  
making to secure future growth?
Sani-touch has invested in various new plastic-free 
substrates such as biodegradable 100% wood pulp 
fibres. Leaving nothing to chance, we have tested 
the ability of these substrates to biodegrade in 
active compost heaps. 

When it comes to cleaning and disinfecting, the 
emphasis is not only on the substrate but also on 
finding greener solutions that increase the efficacy 
of the wipes and cloths. 

S&R: How do you as a company  
maintain a competitive edge?
Due to the superior strength and absorbency of 
fibre blends these combination substrates are 
age old favourites in the production of wipes and 
cloths, however they are an environmental hazard 
as they are not able to be recycled or able to 
biodegrade. This has led to a plastics ban in wipe 
substrates in many 1st world countries.  

Aligning ourselves with global standards, 
sustainability underpins everything we do at 
Sani-touch to the extent that wherever possible 
our products have been redesigned to be either 
100% biodegradable or 100% recyclable, with 
packing incorporating recycled content. 

Sani-touch has contributed R150 000 worth of products 
to Hotcares, a non-profit organisation answering much- 
needed calls for help across the four pillars of Humani
tarian and Welfare, Animal Welfare, Education and 
Medical. Sani-touch takes pleasure in collaborating with  
such an amazing group of individuals, and to know that 
their donations are making a genuine impact. 

S&R: What is your vision for the company’s  
future in the next 5-10 years?
Ultimately, our vision at Sani-touch is to continue 
to find innovative and sustainable solutions for the 
South African market including creating cleaner 
greener solutions for everyday cleaning, while 
ensuring that they are able to maintain high levels 
of hygiene. 

We are creating an effective circular recycling 
system to ensure that even single use products 
remain environmentally neutral.
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Supermarket & Retailer talks to  
Vernon Naik, Director at Positron Cashtronics  

and Pricewizard Electronic Shelf Labels.

â
Free S&R subscription ■

Ahead of the digital curve: Pricewizard 
modernises the shelf edge

Pricewizard has evolved from Point-of-Sale 
vendors to being the exclusive distributor 

for Hanshow’s class leading Electronic Shelf 
Labelling Systems. Hanshow, one of the 3 leading 
Esl manufacturers and distributors has a global 
footprint. As Pricewizard, we are proud to have 
international brands like Leroy Merlin as clients.

S&R: What differentiates Pricewizard  
as a leader in electronic shelf labelling  
and digital retail innovation?
We offer the best of both worlds – real local insight 
supported by Hanshow’s advanced technology 
– ensuring smarter solutions that deliver in 
today’s retail world. All our Esl Systems are ICASA 
approved, ensuring compliance for legal South 
African consumption.

S&R: How has Pricewizard evolved to meet  
the growing demand for dynamic, real-time  
price management in retail?
We have consistently evolved by staying flexible 
and responding to retailer needs, adapting quickly 
to real-time pricing with smarter, easier-to-use 
solutions.

S&R: How does Pricewizard’s technology  
address the biggest challenges retailers face  
in price and promotion management?
Retailers face four main challenges: Pricing errors, 
slow manual updates, customer trust issues, and 
compliance risks. Pricewizard tackles all of these 

by automating pricing and keeping information 
accurate, consistent, and compliant.

S&R: How do electronic shelf labels  
transform the in-store experience for  
both retailers and consumers?
For Retailers: Electronic shelf labels boost efficiency 
and give greater agility in pricing and promotions.
For Consumers: Replacing paper with digital labels 
creates a more trustworthy, accurate, and inter
active shopping experience.

S&R: Innovation is central to Pricewizard’s 
business – what key advancements or new 
features drive the next wave of ESL technology? 
l �Advanced Wireless Communication & IoT 

Integration – ensures seamless updates across 
the store.

l �QR Codes and NFC – let customers interact  
and access product info instantly.

l �Crisp, Colourful Displays with LED Flash  
– deliver clear, eye-catching pricing.

l �Up to 8 Pages of Information – acts like  
a detailed info booklet on a single label.

l �Up to 15-Year Battery Life – reduces main
tenance and ensures long-term reliability.

l �How do you support retailers through  
the digital transformation journey from  
manual to automated price management?

We provide a structured, supportive partnership to 
ensure a smooth and successful transition.

Our team installing at Leroy Merlin, Centurion.

Hanshow  
Polaris Pro
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S&R: How does Pricewizard help retailers  
improve pricing accuracy and operational 
productivity at store level?
Pricewizard improves pricing accuracy and store 
productivity by eliminating errors and freeing staff 
to focus on customer service and store operations. 
Accurate prices build trust, while agile promotions 
and digital integration make the store more dynamic 
and engaging. This creates a win-win: smarter 
operations for retailers and a better shopping 
experience for customers.

S&R: What role does real-time data play  
in empowering retailers to make smarter, faster 
merchandising and pricing decisions?
The power of real-time data lies in its immediacy and 
actionable insights. Static, weekly pricing is a thing 
of the past – retailers can now adjust prices instantly 
based on competitor activity, demand, inventory, or 
even weather. Perishable items can be dynamically 
marked down to reduce waste, while data-driven 
planograms and geolocation help optimise store 
layouts, product placement, and picking efficiency. 
This enables smarter pricing, better merchandising, 
and a more engaging shopping experience.

S&R: How do you foster a culture of  
innovation and technical excellence  
within your organisation?
Innovation and technical excellence are at the 
heart of everything we do. From hiring curious, 
creative talent to fostering a culture that encour
ages experimentation, we ensure our team is always 
pushing boundaries and developing cutting-edge 
solutions for retailers.

S&R: How does Pricewizard ensure system 
reliability, data security, and performance  
across multiple retail environments? 
We deliver reliable, high-performance systems 
across multiple retail environments with robust, 
redundant architecture and durable hardware. 
Offline functionality ensures operations continue 
seamlessly, while end-to-end encryption, secure 
access controls, and data validation keep infor
mation safe and accurate. This combination guar
antees reliability, scalability, and trust across stores.

S&R: What upcoming trends or emerging 
technologies do you believe will shape the future 
of in-store automation and ESL adoption?
In-store automation and ESL adoption goes beyond 
simple digital price tags toward fully integrated, 
intelligent, and responsive stores. Through our 
partnership with Hanshow, Pricewizard is leading 
these trends, driven by the convergence of AI, 
IoT, and real-time data to create smarter pricing, 
merchandising, and customer experiences.

S&R: What is Pricewizard’s vision for the next 
5–10 years in driving digital transformation  
at the shelf edge?
Our strategic outlook is built on three key pillars  
of transformation:
1. The Autonomous, AI-Driven Shelf:
2. The Hyper-Connected, Interactive Experience
3. �Strategic Expansion as an Integrated Solutions 

Partner: 
In essence, Pricewizard’s vision is to be the cata
lyst that turns the shelf edge into the smartest 
and most valuable real estate in retail, driving 
a future where efficiency, sustainability and 
unparalleled customer experience converge.

Success in retail relies on choosing specialised, 
trusted suppliers like Pricewizard, who provide 
end-to-end ESL solutions. Stay ahead by embra
cing automation, leveraging real-time data, and 
delivering seamless omnichannel experiences. 
Focus on innovative AI- and IoT-powered solutions, 
follow best practices, and prioritise initiatives that 
drive measurable ROI.

+27 (0) 86 166 6349
info@pricewizard.co.za
www.posisolve.co.za
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Keeping Your Store
Robbery Protected
The De Facto Standard in Cash Automation for South African Retail.

CashGuard isn’t just secure: it’s smart.

NO access to money
NO more preparing of daily floats
NO shorts and overs
NO lengthy cash-ups
NO hands in tills

Ready to automate?

• Trusted by top SA retailers
• Armed Robbery deterrent for safer shopping environment
• Faster customer throughput
• Always issued with the correct change
• Instant lane opening

With over 500 installations from President Hyper, Spar, 
Roots butchery, KFC, and OK Foods to independents 
and nationals, our CashGuard solutions remove shorts 
and overs, eliminates manual cash-ups, and creates 
safer environments for staff and customers alike.

Contact Bullion IT for a CashGuard demo
www.bullionit.com   |   +27 11 463 1030

â

https://bullionit.com/cashguard-cash-management/
https://bullionit.com/
https://bullionit.com/contact/
https://bullionit.com/
tel:+27114631030


Eliminate shoplifting with a

for premium priced products.
Smart Dispensing Solution
Now with Built-in Digital Advertising.

Ready to automate?

• Eliminates shrinkage & staff theft
• NEW: Built-in advertising screen
• Full audit trail for all transactions
• Single point of accountability
• Increases awareness of stocked brands
• Used in President Hyper, Spar, Tops, OK, Forecourts, 
   Pharmacies   Pharmacies

Vensafe delivers secure, compliant sales for perfumes, 
mobile phones, batteries, cigarettes, vapes, razors, and 
high-value items, along with a powerful new retail media 
opportunity. By highlighting relevant products on our
digital screens, we encourage customers to add more 
items to their baskets, driving upselling and higher revenue.

Contact Bullion IT for a Vensafe demo
www.bullionit.com   |   +27 11 463 1030

â

www.bullionit.com
tel:+27114631030
www.bullionit.com
https://bullionit.com/contact/
https://bullionit.com/vensafe/
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Helen Maister answers  
the most often asked questions  
about SuperMarket & Retailer 
magazine …

At the Coal Face of Publishing

Helen Maister
Managing director

Supermarket & Retailer

Q What sets your company apart from 
competitors in your industry?
A We have been connecting suppliers with their 

retail customers since 1955, consistently delivering 

original, well-researched content on a monthly basis. 

Our one-of-a-kind retail industry website receives 

over a quarter of a million page views each month, 

primarily from visitors across Southern Africa. 

We maintain a carefully curated subscriber list, 

ensuring it includes only those who actively engage 

with our magazine, newsletter, and promotional 

emails. This guarantees that our clients reach the 

right decision-makers on a platform where they 

regularly consume relevant industry information.

Q What are the key challenges currently 
facing your industry, and how is your 
company addressing them?
A As South Africa recovers from the recession  

caused by load shedding, Covid, and corruption, 

consumers have less disposable income to spend on 

basic grocery items. The days of trolleys filled to  

the brim at the beginning of the month are over. 

The supermarket retail landscape has shifted from 

destination shopping to convenience shopping, with 

consumers increasingly focused on finding the best 

price per item. Loyalty to a single store is a thing  

of the past.

The rise of the delivery industry has transformed 

retail, with services like Sixty60, Dash, and ASAP 

becoming indispensable helpers—more effective 

than ever. Fewer customers now roam store aisles, 

prioritising price and convenience instead. 

These services excel in meeting those demands,  

but in-store impulse buys, like freshly baked goods or 

an enticing cut of fillet, are often missed. 

We provide retailers with up-to-date knowledge 

on how to reduce costs across various areas, from 

store design, warehousing and logistics, to finance, 

technology, retail automation, ERP systems & more.

Q How has your company evolved to 
maintain leadership in the industry?
A Staying up to date with changes in our industry 

is what we do best. We actively research trends and 

best practices to provide retailers with the most 

valuable information, helping them make informed 

decisions about suppliers from around the world.

Q What investments is your company 
making to secure future growth?
A That would be telling! We’re currently working on 

our next development, making it easier and more 

cost-effective for retailers to access information 

about suppliers faster than ever before.

Q How do you foster a culture of 
leadership and innovation within your 
organisation?
A Everyone brings their own unique strengths to 

a company. We believe in nurturing these talents so 

individuals can shine, feel valued, and accomplish 

goals they never thought possible.

Q What role does sustainability  
and social responsibility play in your 
company’s overall strategy?
A We are a totally digital platform, keeping our 

carbon footprint to a minimum.

2026
Equipment & Services 

Buyers Guide

Y o u r  e s s e n t i a l

https://stockcake.com/i/echnology-meets-logistics
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www.freepik.com/Supermarket & Retailer has cemented its position 
as a trusted partner in the retail industry, providing 
businesses with valuable tools to effectively connect 
with their audience. As a comprehensive digital 
platform, we offer diverse advertising opportunities 
tailored to help companies of all sizes gain visibility 
and drive growth. 

Our platform is designed to meet the evolving 
needs of the retail sector, whether you’re a supplier 
of equipment, a service provider, or a brand looking 
to highlight your consumer goods. By leveraging our 
carefully curated advertising options, you can position 
your business right where industry decision-makers 
and buyers are actively seeking solutions.

A full suite of advertising solutions
We understand that no two businesses are the same, 
which is why Supermarket & Retailer offers a variety of 
advertising opportunities to suit different goals.

Press releases: Share your latest news, innovations, or 
product launches directly with our engaged audience. 
A press release on Supermarket & Retailer ensures that 
your brand’s voice is heard by key figures across the 
industry, helping you stay relevant and top-of-mind.

Dedicated emailers: Cut through the noise and 
deliver your message straight to the inboxes of retail 
professionals and decision-makers. Our dedicated 
emailers ensure that your campaign is seen, providing 
a direct line of communication between your brand 
and potential clients.

Social media marketing: Expand your reach through 
our active and engaged social media channels. We offer 

The trusted voice in retail for 70 Years

tailored social media campaigns that are designed to 
create buzz around your brand, helping you connect 
with an online audience that is increasingly influential 
in the retail space.

Buyers Guide listing: Be where your potential 
customers are looking. Our Buyers Guide is a trusted 
resource for retailers seeking suppliers and solutions, 
and a listing here ensures your business is easily 
discoverable when they’re ready to make purchasing 
decisions.

FMCG product highlights via the Product Hub: For 
brands wanting to showcase their latest consumer 
goods, our Product Hub provides the perfect platform. 
With curated product highlights, you’ll get your 
offerings in front of retail professionals who rely on 
us to stay informed about the latest trends.

Why advertise with  
Supermarket & Retailer?
Targeted exposure: Our platform is 
trusted by industry professionals and 
decision-makers, giving you access to 
an audience that is actively looking for 
products and services like yours.

Industry credibility: With a long-standing 
reputation in the retail sector, advertising 
with Supermarket & Retailer adds a layer 
of credibility to your brand. Our readers 
trust us for reliable insights and solutions, 
and this trust extends to the brands we 
feature.

Tailored campaign: Whether you’re looking to 
announce a new product, enhance brand awareness, 
or drive traffic to your website, we offer flexible and 
customisable advertising solutions that fit your specific 
objectives.

Proven results: Our platform has helped countless 
businesses boost their visibility and achieve measur
able results through effective, targeted marketing.

By partnering with Supermarket & Retailer, you’ll be 
positioning your brand in front of the people who 
matter most in the retail industry. We offer more than 
just exposure – we provide the tools and insights that  
help businesses grow.

Target ‘Real’ retail decision makers
011 728 7006 | info@supermarket.co.za
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